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Good morning. I am Councilmember James Vacca, and | am Chairman of the

Committee on Transportation.

Today we will hear testimony on three bills relating to our city’s taxi and for hire

vehicle industries. We will also vote on Introduction 599.

First and foremost, we will hear testimony related to Introduction 929, which
would require all medallion taxicabs to post the rate of fare on the exterior of the
cab. 1t would also require the word “taxi” to appear on the ve;ﬁcle. This legislation
is a critical piece of consumer protection. In the three years that | have been chair
of this committee, we have had not one, not two, but THREE separate
overcharging scandals. And that was WITH the fate of fare on Vthe door. Without

the rate of fare on the door, how is the passenger to know that he or she is being

charged the correct rate? | expect TLC officials to say that it’s available on the



{pep screens in the back of the cab, but does anyone honestly believe that most
tourists, who are most vulnerable to overcharging scams, know how to use those
screens? And | don’t know a single New Yorker who uses them for anything more

catching up on the latest news headlines.

To this day, there are dozens of hearings a week at the TLC's OATH tribunals on
rate 4 violations. This scam is years old now, and it STILL happens regularly. Yet
now TLC has decided that-design trumps consumer protection and has removed
the most basic, most visible, rﬁost imporiant piece of information for the

passengers—the rate of fare—and made it difficult to find.

The TLC last a-pproved changes to the taxi logo in October of 2007. Industry
stakeholders have said they were consulted during that process and came up with
a logo that everybody was happy with. What’s interesting about that process is
that the TLC appears to have rejected the very logo that now graces taxi doors—
the stand alone T-in-a-circle. Back in 2007, this logo was rejected because TLC
officials feared it would be too easily confused with th‘e markings for a future
Second Avenue Subway line. So in 2007, this logo was deefned too confusing, but

now it’s on the door of every taxi cab in the city. What changed?






